Doctoral School on Safety and Security Sciences — Obuda University

Course title: Qualitative Research Methods and Analyses

To which area the course belongs: Research area foundation
Credit value of the course: 6 credits

Lecturer: Kelemen-Erdés Aniko

The aim of the course:

The aim of the course is the foundation of student research activity. Further target is to introduce
innovative research methodologies that provide novelty for the individual research topic and
contribute to adaptation. This may facilitate the theoretical and practical application of
qualitative scientific research methods and analysis.

Prerequisite: -
Content of the course:

The characteristics of qualitative research.

Research process: problem definition, approach, research plan, data collection, data analysis
based on the example of qualitative research.

Qualitative research methodology: in addition to classical qualitative research methods
(interview techniques) innovative methods are also included: netnography, narrative technique,
projective techniques, metaphors, collage technique, image association.

Qualitative research analysis: content analysis, grounded theory, case study.

Publication of research results (including features of abstract writing).
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